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RESOLUTION NO. R2026-08 
A RESOLUTION APPROVING A MUNICIPAL PARTNERSHIP AGREEMENT 

BY AND BETWEEN THE CITY OF WARRENVILLE AND THE DUPAGE 
CONVENTION AND VISITORS BUREAU FOR THE PROVISION OF FUNDING 

WHEREAS, the City is a home rule municipal corporation pursuant to Article VII, Section 
6(a) of the Constitution of the State of Illinois of 1970; and 

WHEREAS, DuPage Convention & Visitors Bureau (“DCVB”) is the sole destination 
marketing organization certified by the State to represent DuPage County; and 

WHEREAS, the DCVB promotes the City and other DuPage County municipalities; and 

WHEREAS, the City desires to join the DCVB’s municipal program and provide funding to 
the DCVB in the amount of $45,000.35 during fiscal year 2026; and  

WHEREAS, the City staff recommends that the City enter into a municipal partnership 
agreement with DCVB for the provision the funding (“Agreement”); and  

WHEREAS, the Mayor and City Council have determined that it is in the best interest of 
the City and the public to enter into the Agreement with DCVB; 

NOW, THEREFORE, BE IT RESOLVED BY THE MAYOR AND CITY COUNCIL OF 
WARRENVILLE, DUPAGE COUNTY, ILLINOIS, AS FOLLOWS:  

SECTION 1: Recitals.  The recitals listed above are incorporated in this Resolution as if 
fully set forth in this Resolution. 

SECTION 2: Approval of Agreement.  The Agreement with DCVB for the provision of the 
funding in an amount not to exceed $45,000.35 is hereby approved in the form attached to this 
Resolution as Exhibit A.  

SECTION 3: Execution.  The City Administrator and the City Clerk are hereby authorized 
and directed to execute and seal the Agreement on behalf of the City. 

SECTION 4: Effective Date.  This Resolution shall be in full force and effect following its 
passage and approval in the manner provided by law. 

[Voting Record and Signature Page Follows] 
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PASSED THIS ____ day of ________, 2026. 
 
AYES: _____ NAYS: _____ ABSENT: ______ ABSTAIN: ______ 
 
 
APPROVED THIS ____ day of ________, 2026. 

 
      
     _____________________________________ 
     MAYOR 
ATTEST: 
 
___________________________ 
CITY CLERK 
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DUPAGEi 
CONVENTION & VISITORS BUREAU 

November 4, 2025 

Mayor Andrew Johnson 
City of Warrenville 
35258 Manning 
Warrenville, IL 60555 

Dear Mayor Johnson: 

I am writing to express my appreciation to you and the City of Warrenvlle ~r your continued financial support of the 
DuPage Convention & Visitors Bureau. 

This past year, DCVB has seen remarkable success for the hospitality Industry. 

• DuPage CVB, in its fourth year of planning and in partnership with Medinah Country Club and PGA TOUR, 
continued efforts to target lhe domestic and intematlonal market sector to secure overnight visitation for the 
2026 Presidents Cup. DCVB team has been on and off the course to create activations to drive additional 
inbound visitors. Both the domestic and international spotlight will shine on the communities of DuPage 
County. 

• DCVB continued to elevate the DuPage Sports Commission, generating huge economic impact and hotel stays 
with national governing bodies and their tournaments, some which include: USA Swimming, World Aquatics, 
TNBA Bowling and more. To date, over 85,000 hotel rooms are on the books for sports. 

• DuPage CVB managed six DCEO grants this year that made new and returning events posslble. These events 
brought over 200,000 new visitors to DuPage, and included Hokusai, Veggie Fest, two media fam tours with 
representatives from Mexico, Germany, England and Ireland, and an activation for Presidents Cup 2026. The 
culmination of these efforts, along with the work of some 26,000 DuPage hospitality employees generated 
nearly 4,000,000 guests to Ota' hotels and $3.2 billion In visitor expenditures, second only to Cook County. 

At the DCVB Board of Director's recommendation, included Is your renewal agreement. This document serves to 
demonstrate the ablllty to match the Illinois Department of Commerce and Economic Opportunity hotel grant 
appropriation for DuPage County with local hotel tax collections, as well as provide the board with predictable revenues 
through tourism investment. It Is important that DuPage hospltality businesses have every tool possible to capture their 
share of the visitor market Please sign the attached letter and return it to Kellene O'Connell at 
kel!ene@discoverduoage.com by November 30, 2025. 

DCVB will continue to promote your community through targeted leisure and business campaigns, in person 
tradeshows, on our website and social networks, in State of Illinois dig Ital and print campaigns, and in other 
communications that help keep our municipalities top of mind. Please see the municipal program sheet Included on the 
many benefits offered by the DCVB and DuPage Sports Commission. 

On behalf of the DuPage CVB board of directors and staff, thank you for your generous support. We look forward to our 
continued partnership. Thank you in advance. 

Sincere regards as we promote DuPage County communities, 

~nt~ 
Executive Director, Discover DuPage 

'- 1 l ho • I 'it 1lt I t I , ~ f! <, IL 60523 
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MUNICIPAL PARTNERSHIP AGREEMENT 
Fiscal Year 2026 

As the sole destination marketing organization certified by the State of Illinois to represent DuPage County, the 
DuPage Convention & Visitors Bureau (DCVB) acts as the official tourism marketing ann for its member 
partners. DCVB's municipal program serves the important function of helping to meet match requirements per 
the state's LTCB grant protocol - one of many important aspects of municipal participation. DCVB values the 
support and collaboration of its municipal partners, knowing this strong foundation contributes to a thriving 
tourism product. DCVB provides industry leadership, strategic planning, individual municipal engagement and 
reporting, and a robust sales and marketing program targeted to specific areas of both opportunity and challenge. 
With pooled resources, DCVB is able to provide a comprehensive toolkit that no singular community can 
achieve on its own for its base investment. This agreement supplements DCVB's proof of support for the State 
and ensures the sustainability and forward trajectory of our industry and your community's success. 

This Agreement is by and between the City of Warrenville (Municipality) and the DuPage Convention & 
Visitors Bureau (DCVB). 

CALCULATION AND TIMING OF MEMBERSWP FEES ("Membership Fee") 
The Municipality agrees to join the DCVB at a rate of 25% of one of the Municipality's occupancy tax points, as 
calculated by the actual amount of local hotel/motel tax collected by the Village on a fiscal year basis 
("Collection"). 

PAYMENT OF FEES 
The Municipality is entitled to pay its Membership Fee at the beginning of DCVB 's fiscal year based on the 
Municipality's collections in arrears or on actual collections on a calendar quarterly basis by the 30th of the 
following month. Municipality must notify DCVB in writing of preference upon return of the signed Agreement 
and DCVB wi11 issue invoices accordingly. If the Municipality is not able to provide payment by the 30th of the 
month, communication with the DCVB Executive Director is required to keep account in good standing. If 
payment is not received within (30) thirty days, all services can be suspended until the account balance is paid in 
full. DCVB and Board of Directors have the authority to terminate this Agreement once payment is beyond sixty 
(60) days overdue. Termination will be marked with an official cancellation date, at which time provider services 
will cease, and renewal policy will go into effect. 

CANCELLATION POLICY 
Should Municipality decide to cancel this Agreement, Municipality must provide the DCVB Executive Director 
with a minimum of a ninety-day (90) written notice in advance of desired cancellation date. Upon cancellation 
request, all Municipal funding must be paid in full to DCVB, to include the 90-day cancellation period. At 
official cancellation date, provider services will be ceased, including: 

• All current sales leads to Munic~pal hotels will be made inactive and no further leads will be provided to 
Municipal hotels. 

• Digital marketing, social media, and web presence specific to the Municipality will be removed from the 
content calendar. 

• Individual membership dues for hotels, attractions, and other venues within Municipality may increase. 
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• Only member hotels will be eligible for the matching grant program, and a $300 administration fee per 
grant application will be assessed. 

RENEWAL PERIOD 
Regardless of whether cancellation was from Municipal request or Agreement termination by DCVB due to 
overdue payment, renewal of this Agreement may not take place for two (2) years following the official 
cancellation date. Agreement renewal will require the Municipality to pay DCVB upfront for that year's 
expected dues, along with a 10% administration cost. The DCVB Board of Directors will retain final approval to 
alter the renewal period policy and amount due. 

ACCEPTANCE OF AGREEMENT 
By signing below, the Municipality agrees and warrants that you are authoriud to sign and enter into this 
contract. This Agreement must be returned by November 30, 2025. In the event the agreement is not received by 
said date all rates and services are subject to change. With the signing of this Agreement, all provisions reserved 
on your behalf will be confirmed and therefore subject to the terms of this Agreement. 

Agreed by: 

CITY OF 

Print: 

Signed: 

Title: 

Date: 

DuPage Convention & Visitors Bureau 

Print: 

Signed: 

Title: 

Date: 
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DuPage Convention and Visitors Bureau 
900 JORIE BLVD. STE 122 
OAK BROOK, IL 60523 
+16305758070 
www .discoverdupage.com 

INVOICE 
BIUTO 

City of Warrenville 
Finance Department 
35258 Manning Avenue 
Warrenville, IL 60555-2912 

OE$CAIPTtQN 

Annual Municipality Dues FY26 (based on collections for May 
1, 2024 to April 30, 2025) @ 25% of one of the occupancy tax 
points 

Thank you for Supporting the DuPage Convention & Visitors Bureau I BALANCE DUE 

INVOICE# 2026-1459 
DATE 11 /06/2025 

DUE DATE 11/21/2025 
TERMS Net 15 Days 

Ol'Y A 

1 45,000.35 45,000.35 

$45,000.35 
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Municipality Program 

As the state's second biggest generator of tourism visitation and revenues, DuPage County and its 
communities have a significant opportunity to harness the power ofthis sector of the economy. 
Currently, DCVB is supported by 18 communities who have joined collectively in destination 
development through DCVB partnership. As DuPage County's state certified destination 
marketing organization, DCVB is committed to providing the following services to its municipal 
partners. 

Industry Leadership 
The DCVB realizes the critical juncture partners face as tourism evolves and is committed to 
working with leadership at all levels to ensure comprehensive success. 

• Partnership in economic development, aligning initiatives, programs, and opportunity to 
serve the industry, businesses, and residents. 

• Partnerships in community/governmental organizations through DuPage County Board, 
DuPage County Economic Development committee, Choose DuPage, DuPage Mayors 
and Managers Conference, and more. 

• Educational and lobbying efforts on behalf of DuPage County and the tourism industry in 
Illinois by DCVB Executive Director including meetings with Illinois General Assembly 
in Springfield, as well as federal legislators in Washington D.C. in partnership with the 
Illinois Hotel & Lodging Association. 

• Municipal representation by OCVB Executive Director who sezves on the executive 
boards and legislative committees of the Illinois Council of Convention & Visitors 
Bureaus and Chicago Plus consortium. 

Strategic Planning 
Representing one of the largest suburban hotel markets in the United States, DuPage County and 
its communities have a significant opportunity to generate economic activity by ensuring a 
thriving DuPage visitor industry. 

• Data-driven planning to address regional challenges and the need to grow DuPage's 
footprint in the Illinois market. 

• County-wide market analysis and municipal-specific reporting. 
• DCVB Annual Meeting to highlight major initiatives of relevance to municipalities and 

their businesses. 
• Accessibility to STR, Symphony reports, research, and product development studies in 

the hospitality industry. 
• Partner in identifying and securing grant opportunities through DCEO to advance 

DuPage County tourism product. 

Annual Account Review 
DCVB will conduct an hour-long, in-person review with elected officials and staff that includes: 

• Highlight of sales efforts and numbers, including RFPs, leads generated, room nights, 
conventio!l services, and economic impact. 

• Matching grant and funding request updates, with economic impact numbers. 
• STR, Symphony data, and economic impact reports as well as market-specific 

opportunities. 
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• Trade show opportunities and prospecting efforts for the region. 
• DCVB efforts on behalf of the community: marketing, social, and promotional efforts 

including regional and featured highlights. 
• DuPage Sports Commission review for upcoming group tournaments or events. 
• Special event update as appropriate. 
• State of the State cooperative updates. 

Sales 
• Leads for group meetings, sports, or tour and travel packages for your community. 
• Access to DuPage Tourism Grant, a matching municipaVDCVB grant to win group 

business for meeting venues that has secured an additional 142,871 room nights and $13 
million in hotel room revenues since grant launch in 2016. 

• Access to MeetingMax, an event booking service used to help retain visitor expenditure 
dollars in DuPage for supported events and festivals. 

• Strategic partner in the DuPage Sports Commission, set up as a 50lc3 in 2020. Ability to 
partner in growth to achieve a fully realized sports tourism program. 

• First opportunity at trade show participation at marketplaces of meeting professionals. 
• Participation in the convention services program, which provides welcome services for 

groups visiting DuPage and is designed to help drive business to municipal restaurants 
and shops. 

• Municipal partners have the first opportunity to participate in Familiarization Tours 
offered to group, sports, and reunion planners. 

International Sales: 
• Only Chicagoland suburban destination participating in international sales; participate in 

marketing coop opportunities as appropriate with Illinois Office of Tourism's programs, 
targeting Asia, Europe, and Latin America. International visitors spend up to four times 
as much as domestic. 

• In partnership with PGA TOUR and Medinah Country Club, lead the strategy and 
promotion of unique luxury packages to international wholesale market catalogs in 
preparation for the 2026 Presidents Cup. 

• Support IOT and Choose Chicago in hosting 2025 IPW with DuPage presence; site tours 
and pre and post fam tours to highlight DuPage's international product. 

• Ability to participate in hosting familiarization tours in partnership with Brand USA, 
Great Lakes USA, and the Illinois Office of Tourism. 

• Dedicated salesperson for international market to include FIT and MICE; representation 
at international trade shows and sales missions, targeting receptives, tour operators, travel 
agents, travel media, and social influencers. 

• Support local efforts of Route 66 product development per Illinois Office of Tourism's 
grant program. 

• Inclusion in customized itineraries in international publications. 
• Invitations to VIP receptions for consulate generals or other dignitaries. 
• Inclusion in DuPage Discovery Tours, a cultural/English immersion program for foreign 

students. 
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Marketing Initiatives 
• Unifying voice for sizable and diverse cowity; marketing program maximizes efforts to 

build awareness of and drive visitation to DuPage County and partner municipalities 
through targeted initiatives. 

• Continual trend analysis and alignment with consumer sentiment and projected forecasts. 
• Comprehensive campaigns across all mediwns through user-generated content and 

authentic storytelling. 
• Professionally managed and successful social media program; thoughtfully crafted 

municipal-specific content and thematic integration; additional offerings include TikTok 
videos, social influencer initiatives, Facebook Takeover program, Member Spotlight 
videos, and more. 

• Professional expertise of a PR consultant and marketing strategist to optimize content 
efforts and audience engagement. 

• Opportunity to participate in pay-to-play cooperative advertising with state marketing 
efforts, including access to matching grant funds, saving up to 50% of gross advertising 
costs. 

• Enhanced exposure for supporting municipalities through search engine optimization 
(SEO) to visitors looking for activities in your area through the CVB's links. 

• Appropriate inclusion in monthly and seasonal promotional and integrated campaigns. 
• Access to post on the DCVB' s online Calendar of Events, the most heavily trafficked 

page on DiscoverDuPage.com. 

Publications & Promotions 
Inclusion in all DuPage CVB publications, garnering over 550,000 requests last year. 
Membership listings and municipality feature segments in annual publications. 

• DuPage Visitors Guide, the official guide for DuPage County with a circulation of 50,000 
distributed at Tollway kiosks in Illinois and Indiana, in hotels, Union Station, Midway 
and other targeted locations. 

• Interactive, online visitors guide on www.discoverduoage.com with more than 1 milJion 
visits annually. 

• Area Sales Proposals' Facilities at a Glance, including specs and amenities for 
appropriate meeting spaces. 

• Digital fulfillment for partner municipalities, with reciprocal links to maxiinize SEO and 
to drive visitors to municipal websites. 

State and Regional Partnerships 
As the only state certified marketing destination organization for the county, the DCVB is your 
official liaison to the Illinois Office of Tourism, ensuring that state tourism dollars are being 
matched locally and leveraging the ability of municipalities to gain access to the visitor audience. 

• Ability for media pitch on state's site in all PR efforts through state's agencies, OKRP 
and TimeZoneOne and all social media pushes where appropriate. 

• Exposure on all Illinois tourism micro-sites for specific market segments, including 
sports, group, and corporate meetings. 

• Online Event Promotions - appropriate events submitted through the member portal will 
be foiwarded to the state for possible inclusion on www .enjoyillinois.com and 
www .visitchicagoland.com, 

• Promotions through the DCVB's public relations efforts with local, regional and 
Chicagoland organizations. 
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General Benefits 
• Five complimentary business memberships with DCVB. 
• Link on home page and unique municipal landing page on www .DiscoverDuPage.com, 

which receives over half-a-million unique visits. 
• Complimentary reciprocal chamber partnership. 
• Networking opportunities and referrals through DCVB channels. 
• Opportunity to participate in member-only events. 

DCVB has partnered with several communities to provide additional municipal program 
oversight and administration. Please discuss with DCVB Executive Director for further 
information. 
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